
Gift baskets are the most popular gift choice around the

world, and with good reason. They can be made for any

occasion and packed in a basket or another container. The

chosen foods and gifts are limited only by your ingenuity.

Today’s most popular themes are pamper baskets filled with

bath and body products, snack attack baskets with delicious

sweet and salty foods, tea and coffee, and romantic dinner

for two.

I began making gift baskets in 1990 as an extension of my

love of crafts. Sewing and crocheting were longtime hob-

bies, and my friends liked receiving more than just fruit in a

basket. When shopping in a gourmet store or strolling

through a flea market, I pictured combining beautifully-

packaged preserves and cookies with antique lace and linen

napkins. My friends adored these handmade gift baskets

wh i ch were given to them for bi rt h d ays and special occ a s i on s .

Tanuverne Ligon of Nashville, Tennessee, has been making

gift baskets for eight years.“I made a pamper basket with a

woman’s hat box and included foot and body soaps, bubble

bath, lotion, a manicure set and a nail brush.”

Some gift basket makers have turned this part-time hobby

into a small business enterprise. To understand if this cre-

ative craft is right for you, ask yourself three questions:

1. Am I a person who enjoys making crafts by hand?

2. Do I have an outgoing personality and like to

meet new people each day?

3. Will I be patient as I learn different gift basket

making styles?

“I wanted something that let me be creative,” explains Flora

Brown, a teacher in Fullerton, California who started mak-

ing gift baskets 11 years ago. She made felt bookmarks for

co-workers and went to craft shows for ideas before reading

a book that said gift baskets were popular to make. “Why

By Shirley Frazier

Take one cup of imagination,

mix in a tablespoon of resourcefulness,

and add a pinch of creativity.

What do you have? 

The perfect recipe to start

making your own gift baskets.
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didn’t I think of that?” Brown won-

dered, as she began looking for baskets

and snacks to make gifts for friends.

Making gift baskets is fun and easy, and

you don’t have to spend your life sav-

i n gs to start . Yo u’ ll need basket s ,

pre-packaged snacks, small gifts such

as stationery and writing instruments,

cooking utensils, bath products, shred-

ded tissue, cellophane and bows. Begin

by finding items at craft store s ,

discount shops and warehouse whole-

salers that sell anything from cookies to

caviar under one roof. You’ll also find

great products in linen stores, where

snacks and beverages that compliment

fine bedding are sold, and gift items in

the clearance section of the country’s

largest department stores.

If you want to use containers as well as

baskets, use items with a hollowed cen-

ter. “I look for containers wherever I

go,” says Ligon, who uses flower pots

and tote bags. Her children’s baskets

utilize sand buckets so that “in the

summertime, kids have something to

play with.” She packs crayons, coloring

books, games and anything that “keeps

them active.”

Buy enough foods and gifts to make six

to eight baskets in a variety of themes,

such as for birthdays,anniversaries and

housewarmings. This assortment will

expand your creativity without stretch-

ing your budget or taking up too much

s p ace at hom e . Th a t’s how Su s a n

Wi l h elm of Rei s ters town , Ma ryl a n d

started eight years ago. “I made

six gift baskets, and one person

bo u ght all of t h em .” If yo u

decide to sell some of your bas-

kets, the average selling price is

between $35 and $40, and the

cost to make them is roughly half of

what you pay for materials. You’ll find

yourself selling many baskets around

Christmas and other national holidays.

The best part about making gift baskets

is that yo u’re not alon e . Th ere are

vi deos to help you perfect yo u r

designs, adult schools that offer gift

basket classes, and lots of camaraderie

on In tern et message boa rd s . Th e s e

boards attract many who have joined

this $4 billion industry, sharing infor-

mation on new products and talking

about their latest designs. Gift basket

groups and associations are also grow-

ing in popularity, and one might be

located in your state where you’ll share

i deas and opportu n i ties with like -

minded designers.

Here are five steps to get you
started with gift baskets:

1. Get educated. Take a gift basket or
floral design class at an adult school or
community college. Learn the basics of
product placement, and don’t be over-
ly critical of your work. Remember,
this is fun, and your design is probably
better than you think.

2. Watch your timing. If you want to
sell some of your baskets, start making
them a few weeks before a holiday. The
public, especially men, needs gifts at
the last minute. This sales blitz will sell
your baskets fast.

3. Shop smart. Buy items in the most
unlikely places. Some of the most suc-
cessful designers start by buying prod-
ucts from grocery stores, flea markets,
and garage sales.

4. Seek help. This industry is as cre-
ative as it is supportive. If you need
answers to questions, you’ll find solu-
tions in magazines, on the Internet, or
by talking with colleagues at gift basket
support groups based in communities
throughout the country.

5. Think out of the basket. To set your-
self apart from other gift basket mak-
ers, consider using containers instead
of or in addition to baskets. Ligon says
she “doesn’t lock herself into contain-
ers” but uses them for vers a ti l i ty
because “some people prefer not to
receive baskets.ä Painted boxes, chil-
dren’s wagons, cookie tins and mugs
are just some of the alternatives gift
basket makers love to use.

Gift baskets won’t make you wildly

rich, but if you love to create memo-

ries, put smiles on faces and hunt for

treasures, you’ll be rich in a different

sense and happy you decided to start

making gift baskets.

Best Selling Holidays
Christmas

Valentine’s Day
Mother’s Day

Easter
Hanukkah

Best Selling Themes
Happy Birthday

Thank You
Get Well

Good Luck
Congratulations

Resources
www.GiftBasketBusiness.com

www.GiftBasketBusinessWorld.com
www.GiftBasketBusiness.org
www.NashvilleWraps.com

www.GBExchange.net
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